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About 24/7 Customer

What is Innovation Labs?

The job roles

The 24/7 Customer Advantage
Recruitment Process
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“It takes 20 years of hard work to become an overni  ght success”

- PV Kannan — Co-founder & CEO

Employees
7,500 employees

Clients

Serving Global 1000
clients

Delivery Centers
10 global delivery centers

Transactions

Over 100 million
transactions per year
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Global Presence

© Delivery Center

@ Sales Office

Delivering enhanced value to customers through 10 s trategically located global delivery centers %
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Industry Recognition

Best Employer Highly commended, non-European Among the world's Top 30 in IAOP 2008
World HRD Congress, 2010 call center of the year,2008 Named in the IAOP top 100, Global
Best Non-European Call Center, 2007 Sourcing list, 2007
Named one of the fastest growing companies Top 5 contact centers in the world
Ranked among the Top 5 Best Contact _ inSilicon Valley in Top 5 BPO companies in the world
Centers, 2009 the internet, media, entertainment

Top 10 companies worldwide focusing

communications category. on Human Capital Development

24/7 Customer identified in ‘New Age

et A e e s Best Performing Global Call Center - Black Innovation’ as a leading company that localizes

‘World is Flat' Book of Outsourcing, 2006 innovation by leveraging
global resources.

Hﬂt&%@mammwmmmm A NASSCOM Top 15 company — 2009
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What is Innovation Labs?
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*t---------- Services that impact all touch points of a customer 's lifecycleinan  -—====------ >

integrated manner
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s EMAIL CHAT
Sales
e Up sell/ cross gust_omer
Research scfll e
Billing
Processes Order
Management Industry
specific
Booking processes

Telecom Banking Retail

Industries Media Financial Logistics
Services

Insurance

Segmentation P Acquisition S Service PN Technical S Retention
support
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MOBILE

Technical Renewals
helpdesk Win Backs
Technical Retention
support Programmes
Membership

programs

Technology Hospitality
Software and Travel

hardware
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« 24/7 Customer’s Innovation Labs involves creating customized solutions —
based on mathematical and analytical models to predict and improve the
effectiveness of the customer lifecycle interactions that are part of the BPO
processes. The objective is to enhance customer experience across the
consumer lifecycle through process re-engineering, technology solutions,
tools and process consulting

* These solutions are delivered as SaaS (Software as a Service)
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souton |SALESNEXt |sATnext SERVICENeXt | View
What *Create buying *Collect data from *Predict and eldentify,
does it pattern models customer interactions eliminate calls with leverage, and
do? *Predict sales «Analyse data to low business value respond to
opportunities understand customer Deflect high cost customer
«Identify passive behavior and voice calls to low opinions through
buyers visiting the satisfaction cost channels like Twitter
website email & chat
How does * Increase sales *Increase CSAT scores *Reduce cost of *Allows
it help conversion *Reduce customer operations companies to
the *Reduce cost of attrition rates Maintain high assess their
business? customer level of customer position against
acquisition experience their competitors

*Get insights on
what customers
are saying about
their products
and services.
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$ %

Engineering graduates

BCA/MCA graduates

People with Statistics related qualifications
M. Phil/PhD in Mathematics
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« Software Engineering
» Business Analytics
« Web analytics

Confidential © 24/7 Customer Inc. 2010 | 11 www.247customer.com/careers



The 24/7 Advantage
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$ Interview Rounds
* Group Discussion
* HR Round
* Technical Round

On joining 24/7 Customer

# $
[WQ ‘ o+ » Work on the latest technology

» Awork culture that will bring put the best in you
» Work with global brands

i » Continuous training programs to build leadership qualities
‘ » Well-defined growth path for every employee recruited
» Mentoring sessions with Business heads/senior management team
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The Recruitment Process
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Round-1 Group Communication Skills- Neutral Accent, Fluency in language
Discussion «Clarity in Thought and Speech
Round-2 Preliminary *Disposition — Initiative, Commitment, Adaptability
interview «Achievements — Education, Experience
with HR
Team
Round-3 Final round » Technical Aptitude

Problem solving skills
Team spirit
Customer Focus
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 Write to us at : careers@?247customer.com
e Call us at: 9845526247
e Visit us at www.247customer.com/careers
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Thank You

EDUCATE
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We wish you all the best in your career goals
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